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Watching Stephen Abram present is always a stimulating experience and his recent appearance at the Alameda City Library on the “Future of Libraries” that I attended along with several of my colleagues from the Contra Costa County Library was no exception. My colleague, Bill Kolb, Library Assistant at the Walnut Creek Downtown Library writes, “Mr. Abram was quite impressive. The guy is crazy-smart and extraordinarily high-energy. He had been in something like 7 countries on 3 continents in the past two weeks when we saw him, and he had a head cold. And he still sailed right on past his self-imposed time limit.” 

Stephen Abram is a visionary with a proven track record as he told the packed room what he predicted 5 years ago has all come true. Abram has plenty to boast about as he is Vice President of Innovation and chief strategist for SirsiDynix, past president of the Canadian Library Association, resides on the Advisory Council for San Jose State University School of Library and Information Science, and will serve as the Special Libraries Association’s next president-elect. Library Journal calls him the “must-see” conference speaker. <http://libraryjournal.com/article/CA200916.html>

What makes an Abram presentation so exciting for his audience is the way he jolts us from our comfort zone to make us wake up to how our priorities need to change. He is an inspiration for those of us wanting to lay the foundation for the library of the future. Abram says that we’re entering another period of rapid change pointing to the investment in biotechnology, nanotechnology, and Web 2.0. 

Accompanying these technological changes are the ways the minds of the Millennial generation are changing. According to Abram, their IQs are, on average, 20 points higher than the average Baby Boomer’s and with 76 to 78 million of them, they are one of the largest generations in history. Abram’s studies show that Millennials' problem solving, articulation and team-building skills are off the charts. In order to make the library matter to this demographic, Abram believes informational professionals, should be figuring out a way to draw them to the library. 

Kolb notes, “Abram’s primary thesis is that all of the social networking that is currently taking place on the Internet (YouTube, del.ic.ious, wikis, blogs, MySpace, flickr, etc.) pertains to the library. Any and all of those things listed above can be vectors for patrons to find the library and its resources. Any and all of them can be tools for the library community to reach out to folks who wouldn't otherwise think to check here. Abram said that it is important to think of the library as a social institution, and that if you can, you should be where the users are in terms of the Internet. He emphasized the importance of providing instant messaging as a way of interacting with our virtual users -- he called it ‘one of the chief investments you can make in your community.’"

According to Abram, the core skill of the library professional is not delivering or storing information, it’s improving the quality of the question and of the user experience. Google, Abram said, loves its customers, but librarians are not their customers, advertisers are as they influence the order of search results. Information professionals are biased toward quality results and away from partisan manipulation. We must ask how people want to get information and how we can be the ones they turn to when they're looking for it. 

Abram says that libraries are not about search. Libraries are about community, learning, and interaction and “we have to get better at promotion and positioning ourselves in the minds of the user as being about more than books.”

Some interesting statistics provided by Stephen Abram:

· 50% of all words written in Chinese have been digitized. By 2010, 100% will have been.

· Namibia's Internet connectivity is better than that of the United States. It’s freer and faster.

· LibraryThing is the 5th largest library in North America.

· 85% of people from ages 15-25 have at least one IM account – only 5% of over 30s.

· MySpace gets 15 million users daily. The average age of a MySpace user is 31 years old.

You can read more by Stephen Abram on his blog, Stephen's Lighthouse at <http://stephenslighthouse.sirsidynix.com>
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